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Where do we operate?

« Head Office in Abu Dhabi.

e QOperations in the three
regions of the Emirate of
Abu Dhabi:

— Al Gharbia (Western Region)
— Al Ain (Eastern Region)
— Abu Dhabi
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Our mandate?

To be the trusted partner\n sustainable agriculture ip the UAE

To support the farmers of the Emirate of Abu Dhabi in an economically,
socially and environmentally responsible way through:

* providing extension services and training

+ promoting market orientation and branding, and

L cing best practices

o increase farm productivity and contribute to National food security and
sustainable agriculture

Collaboration
Excellence
Values * Innovation
Professionalism
Integrity
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FSC strategic priorities

To be the trusted partner in sustainable agriculture in the UAE

SUSTAINABLE FARMING EcONOMIC SELF-SUFFICIENCY
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Market orientation

o Survey says 76% of UAE residents
will support and purchase locally grown
vegetables.

e The balance either don’t care or don’t find it

Important. I
I = 0%

Very important Important Don't care Unimportant Very unimportant
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Local branding

“ aways had faithin (SO0, a AESITE to change things ana a dETEIrMINALION to meet
challenges. we vecame dutiful towards the COUNLIY and PEOPIE ana
with the help of (GO we managed to change the dE€SEIT ine green gardens and

provide « people wn. comfortable life.”

HH Sheikh Zayed Al Nahyan




Local branding

e Freshness
 Local
 Food security
o Safe

e Sustainable

Leyli0 Ao
LOCAL HARVEST
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A management programme for soll fertility, water use, date
fertilisation, plant health and hygiene.

Improved nutrition status including the addition of the
beneficial Mycorrhiza fungi.

Ongoing training of farmers and farm managers.

12 out of 15 winners at
the 2011 Liwa Date
Festival were part of the
FSC nutrition programme!




Good Agricultural Practice (GAP) /\‘\

 GAP is an internationally recognised system which can
measure and demonstrate on-farm practices.

» [t leads to the improvement of on-farm practices, especially
related to:

— food safety,
— environmental management and
— worker welfare.

GAP increases food security, by improving the reputation of
local produce and increasing its uptake by local retailers.

http://www.youtube.com/watch?v=L8GnXQfuNIiO
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Thank You
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